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Consumers today are rightly asking more 
questions about where their food comes from. 



How do you engage with your consumers to tell 
the story of the food they are purchasing?



Case Study: The Pork Industry



• Consumers expect—and want—you, the retailer, to be talking about where your 

food comes from.

• And they’re looking to you to help lead the conversation.

In your opinion, do restaurants and 

supermarkets have the … to ensure the 

best possible animal care on pig farms?
Consumers

Responsibility 36%

Opportunity 26%

Obligation 17%

Duty 5%

Authority 2%

I don’t believe restaurants and 

supermarkets have a role to 

play

15%

73%

27%
Always/usually
trust

Thinking about the grocery store/restaurant you visit most 

often, would you say you … their judgment when it comes to 

making decisions about what’s acceptable practice on pig 

farms?
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Research from Maslansky + Partners, 2014



Case Study: The Pork Industry
Pork’s Approach:

– Partner with Retailer: Educate and 
provide on-farm information to you 
and your consumers

– Consumer: In-store education, 
mobile engagement, and online 
engagement

– Direct Consumer: Coming in 2017
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Customized 
Presentations

Resource Guide Topic 
Backgrounders

Messaging 
Research

Economic 
Analysis

Sustainability 
Analysis

3rd Party Experts Undercover Video 
Assistance
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• Retail Education Farm Tours

– Food industry leaders from U.S. 
retailers invited to attend the pork 
education tours annually. 

– Attendees can became PQA Plus®  
certified on site.

– Fosters a dialogue with farmers and 
retailer leaders about pork production.

– Hands on experience on the farm.

Build 
Consumer 

Trust
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On-Pack Labels
• QR Codes positioned on meat 

packages through labels, corner 
labels, and meat labels.
– Directed to microsite with videos of 

how pigs were raised
– Sweepstakes offer (as well)
– Retailers ranged in size from Top 10 

to strong regional players



Case Study: The Pork Industry

In-Store Materials

• In-store promotional 
materials with QR Code

– Ironman Signs

– Recipe Booklets

– Static Clings
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ibotta Key Learnings & Recommendations

Key Learnings

• 6 million brand impressions and 190k 
completed engagements in three months

• St. Louis Rib was the most commonly 
purchased rebate with 18%

• Other meat products such as ground beef, 
turkey franks and turkey breast were 
commonly purchased with Pork Ribs

Recommendations

• Increase brand awareness by utilizing call 
to action home and category tiles 

• Trade purchasers of beef and turkey into 
purchasing pork by offering higher value 
offers on pork products

• Inspire purchase by featuring seasonal 
recipes featuring pork as the star ingredient

• Optimize rebate strategy by introducing 
higher value offers to non-purchasers and 
lower value offers to previous purchasers
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• Fostering Consumer 
Engagement with Farmers

– America’s Pig Farmer of the 
Year Award

– Pig Farmers of Tomorrow 
Award
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Real Pig Farmers of America

• Features pig farmers sharing their personal stories, photos, 
videos, and experiences on the farm.
– New, dynamic video content.

– Producer takeovers, blog posts from pig farmers.



#RealPigFarming Impact
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Follow along at:
• https://realpigfarming.com/
• Facebook – Real Pig Farming
• Twitter @realpigfarming
• Instagram – RealPigFarming
• YouTube – RealPigFarming
• Google + RealPigFarming
• www.porkcares.org

https://realpigfarming.com/
http://www.porkcares.org/
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PorkCares.org
• One stop website for all questions about 

how pigs are raised today
• Developed to incorporate consumer 

message testing on hot topics
• Great resource for retailers to use with 

their customers or for customers to use 
directly 
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• 2017 = Direct Consumer 

Engagement
– Thoughtfully blending pork 

production with product 
promotion

– Moving beyond food chain 
advertisement to direct to 
consumer



Current examples of storytelling to consumers 
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Take Home Next Steps

• Transparent Consumer Friendly Webpage

• Push and Pull Electronic Messaging

• Label and Signage Possibilities

• Partner with Industry

• Educate Store Level Associates



Pork Resources

• www.porkcares.org

• www.porkretail.org

• Any social media platform: #realpigfarming

http://www.porkcares.org/
http://www.porkretail.org/


QUESTIONS?


