ANNUAL

the
BEST IN

CONFERENCE MEAT

FEBRUARY 19-21, 2017 on one
HILTON ANATOLE PLATE
DALLAS, TEXAS

o FOUNDATION FOR
MEAT@POULTRY
/)

THE VOICE OF FOOD RETAIL m RESEARCH EDUCATION



CONFERENCE

Communicating the Story to
Consumers

Angela Anderson, National Pork Board
Brad Greenway, APFOTY and USFRA Chair




ANNUAL

CONFERENCE

Consumers today are rightly asking more
guestions about where their food comes from.
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How do you engage with your consumers to tell
the story of the food they are purchasing?
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Case Study: The Pork Industry

« Consumers expect—and want—you, the retailer, to be talking about where your
food comes from.
* And they're looking to you to help lead the conversation.

In your opinion, do restaurants and
supermarkets have the ... to ensure the | Consumers
best possible animal care on pig farms?

Thinking about the grocery store/restaurant you visit most
often, would you say you ... their judgment when it comes to
making decisions about what’s acceptable practice on pig

Responsibility 36% farms?

Opportunity 26%

Obligation 17% m Always/usually
Duty 50 trust

Authority 2%

| don’t believe restaurants and

supermarkets have a role to 15%

play Research from Maslansky + Partners, 2014




ANNUAL

207E

CONFERENCE

Case Study: The Pork Industry

Pork’s Approach:

— Partner with Retailer: Educate and
provide on-farm information to you
and your consumers

— Consumer: In-store education,
mobile engagement, and online
engagement

— Direct Consumer: Comingin 2017
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/ Customized \

Presentations

Pork Is Driving Sales

* 57% of chains have indicated that pork volume
has increased over the past two years!
— 80% say the volume increase is incremental, not just
taking share from other proteins
* Pork serves as “appealing upsell” to consumers as
well

84% of customers are willing to pay extra to add pork to
salads
79% of customers are willing to pay extra to add bacon to

K sandwiches

Economic
Analysis

A Ban Will Increase Costs to Consumers

/ Resource Guide\

Programs That Can Inform and Support
Your Business

thae commuancations 2 sourting lans.

‘!:unamic Analysis é

Araic madelng by he Urkerity of

ramifiatare o sourceg s

/ Sustainability \

Analysis

Potential Change in Total Annual Global
Warming Potential (MT COZe)
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National Pork Board
Background: Antibiotics

~

Topic
Backgrounders

TALKING POINTS
+ Consumers are rightly asking questions about where
use on the farm, it's our responsibility to provide you|

mmg
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Research

The Audience

* All research conducted
with Food-Engaged
Opinion Elites

Top 20% of
educatio
- Watch/read news 5+ times 2

ociety in terms of
d income

K Antibictic resistance Is a growing concern & mth'.y
el

3'd Party Experts

Third-Party Experts

comparves and bands. .

+ Vatarinaians.

et Vi Ml Acicn Uty Gl o
b nlsmwuh-m o ety of s

' Milhaw
State University

K@mmmj

week
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Undercover Video
Assistance
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Case Study: The Pork Industry

 Retail Education Farm Tours

— Food industry leaders from U.S.
retailers invited to attend the pork
education tours annually.

— Attendees can became PQA Plus®
certified on site.

— Fosters a dialogue with farmers and
retailer leaders about pork production.

— Hands on experience on the farm.
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Case Study: The Pork Industry e

TOWIN 1 of 10
1.000=/

On-Pack Labels

* QR Codes positioned on meat
packages through labels, corner
labels, and meat labels.

— Directed to microsite with videos of
how pigs were raised

— Sweepstakes offer (as well)

— Retailers ranged in size from Top 10
to strong regional players




ANNUAL

207E

CONFERENCE

Case Study: The Pork Industry

In-Store Materials

* In-store promotional
materials with QR Code
— Ironman Signs
— Recipe Booklets
— Static Clings
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Overview Analytics — Pork Ribs

6,320,052
Brand Impressions

192,963

Completed Brand
Engagements

89,585

Shopping List
Placements

13,293
Verified Sales

$50,000
Budget Used

|botta Engagement Tracker

180,000
160,000
140,000
120,000
100,000
80,000
LR ELA]
A0, 000
20,000

W T
mCamgletad Engagemants

Shagping i Plcments

# Ridametins

ibotta
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PORK PRODUCED

1959 2009
e

f
St. Louls varieties only - Any size.
Exclusions apply. See details.
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* 6 million brand impressions and 190k * Increase brand awareness by utilizing call
completed engagements in three months to action home and category tiles

* St. Louis Rib was the most commonly

hased reb ey * Trade purchasers of beef and turkey into
purchased rebate wit 0

purchasing pork by offering higher value

offers on pork products

* Other meat products such as ground beef,
turkey franks and turkey breast were

* Inspire purchase by featuring seasonal
commonly purchased with Pork Ribs

recipes featuring pork as the star ingredient

e Optimize rebate strategy by introducing
higher value offers to non-purchasers and
lower value offers to previous purchasers
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Case Study: The Pork Industry 5555 o sommcn

‘/ Pig handling J Pork production

* Fostering Consumer
Engagement with Farmers

— America’s Pig Farmer of the
Year Award

— Pig Farmers of Tomorrow
Award

B - e

P PIG FARMER

£
@’y oY the year
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Case Study: The Pork Industry

Real Pig Farmers of America

* Features pig farmers sharing their personal stories, photos,
videos, and experiences on the farm.
— New, dynamic video content.
— Producer takeovers, blog posts from pig farmers.

] L
P

WHG A ST :.;3' R - :‘ ‘.
A ,ﬂgﬁ i = =y :
- o
> '.: ' v

)

#REALGICEARMING

_#Real Fa'?ms. Rt‘ﬁfé

EDUCATION
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#RealPigFarming Impact

13,593 CLICKS HREALPICFARMING

Real Farms. Real Stories.

TO PORKCARESORG ™
..o
Facebook Tl Tnalngram
372 4606 44 153
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Follow along at:

https://realpigfarming.com/

Facebook — Real Pig Farming
Twitter @realpigfarming
Instagram — RealPigFarming
YouTube — RealPigFarming
Google + RealPigFarming
www.porkcares.org
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n Real Pig Farming ES Angeta Home

.....

Photos More ~

#RealPigFarming #felfie Contest

Post [ Photo/ Video

demics, N ~
embers to Real Pig Farming updated their cover photo
lly works. 22 hrs - Edited - @

Out of the Cold Effective education and training of farm employees is key to earning the

South Dakota living isn't for the faint of heart. In the trust of our consumers. Learn why you can trust #RealPigFarming pork:
‘wintes, it's cold, often dipping t010- to 30- below zero. http://bit. ly/1EnHCWJ

ie Contest

il Like Comment # Share

Justin Roelofs, Alicia Schmitt and 26 others like this.



https://realpigfarming.com/
http://www.porkcares.org/
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CLICKS TO
PORKCARES.ORG

B |[MPRESSIONS

WATCHED

e AVERAGE COST
THE ENTIRE vIDEO PER VIEW
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PorkCares.org Inorg
. . Engage.
* One stop website for all questions about Nepire.

how pigs are raised today
* Developed to incorporate consumer

. . [ 3
message testing on hot topics PoTRC e

* Great resource for retailers to use with
their customers or for customers to use Share the

directly STORY OF PIG

FARMING
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e 2017 = Direct Consumer
Engagement

— Thoughtfully blending pork
production with product
promotion

— Moving beyond food chain
advertisement to direct to
consumer
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Current examples of storytelling to consumers

mml Medina i one u\
s promiom Santa Ma
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< & g7
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% “Quality Bcﬁccusg_wi"(’:ilrig 2

>

Strawberries / Fraises”’ 9 ycraps. in 2009, Miguel 9 Today Strawberries / Fraises
Produce of LS AProdst des LU CATY ' 4 mm«mmmmu&m Calornia ﬁl‘lﬂlﬂﬂm“ A Produce of LS A Produt des 11 CATY
developad the cusiomer designed mini lurrels | -y
that protect the qualty of strawbermss. 1ae s i LL, a4 otk
With 83 "‘ﬁ growih In a 3-year span, we have big n REFRIGERATE FOR QUALITY
upodmlnnslw igual's future crops. ) .. NETWIPOES NET 16 OL (LN) | 484g

7 ™
! Brought to you by Los Kitos and HA.GA, |
{Hispanic Amencan Growers Asscciation)

HAGA

Hiegar i Arerka » Growws Ac

Learn about our strawberries!

Qucllty Be:aun e/Ca
“Strawberries / Fraises

Procss of U3 AProaust des LU CATY

Strawberries / Fraises

Prodce of B.3APrecet des .. CATY

__the fistost growing sagmart of Amarican agiculiursl |
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Current examples of storytelling to consumers

| e — i\

SEI gy h
$3.62
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ied and Harymotoy ; )

[|FARMER:S THARKS T2k
U «<DEiCeS 24 MARCHE |
N

WASH WELL/BIEN LAVER 255 8
PRODUCT OF U.5.A/PRODUIT

OuR DEDICATED GROWERS'
Nos CULTIVATEYRS DEVOUES

e

For nearly a century, Pacific Tomato Growers
has farmed flavourful produc

ific Tomato Growers
se fait un grand plaisi frir des 1égumes tout
4 fait savoureux. 108700

The Farmer’s Market™
brand is your assurance
that we have searched far
and near to offer you and
your family great-tasting
quality products and value
you can count on.

La marque Délices du
marché"® est votre
assurance que nous
avons cherché partout
pour vous offrir des
produits savoureux de
qualité et de valeur.

U105040
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Current examples of storytelling to consumers

APPLEGATE
naturals’

CHANGING THE MEAT WE EAT*

CLASSIC PORK

BREAKFAST SAUSAGE

NO ANTI
UMA 1

“Minimally processed. igredients. *Pork never administe
antibiotics or animal wm‘ B aran raifed e, ~-pork ased
% behavior and socialization.

Ready to Heat « Fully Cooked

JORROL 0FLLY » Anunrn '#WH’W 707 HO%nl

APPLEGATE. CLASSIC PORK BREAKFAST SAUSAGE

At Applegate, natural* starts at the form. We source our meats from formers who raise
their animals humanely**, with no antibiotics'” or added hormones ™, The result is

meat that tastes better. %’Lllvs

Stephen McDonnal, Founder & CEO

(HIGH heat
~ es: 4 min
 crmelet wih  w5ca of Aogingate’s Chddar Chorse

NO ADDED ANTIBIOTICS NO ADDED GROWTH HORMONES
GLUTEN-FREE % MINIMALLY PROCESSED
100% VEGETARIAN DIET % NO ARTIFICIAL INGREDIENTS

KEEP REFRIGERATED

.
INSPECTED
AND PASSED BY Saras Cheese, hentop wih sage ks siced nEEIse
DEPARTMENT OF
AGRICULTURE S (11 V<31 0 0P 3 o 3
EST. 497A | S
- E— aia g o % -
vmnwrmﬂﬂ"m:mm.l’u?" e Food o Sy Vit s o ot B Cod LIC ,.1
. SIS, GLUTEN & CASEN FRLL. ™ . 69300 ¢
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Current examples of storytelling to consumers

n

Kittleson
on 2w

e Rachut
S = OTHERS

AGRICULTURE

WORKS
HERE..

NOBODY BEATS THE AMERICAN
FARMER WHEN IT COMES TO
PRODUCING FOOD.

Tofay, the average U.S. farmer feeds 155 poople
— growing twice as much food as the gemeration
bafore and using less land, energy and water
o do so.

American farmers are so productive, our
nation exporta more food than any other,

And so effiotent, consumers in the U.S. spend
less on food than people anywhere else in
the world" — a remarkable accosplishment
considering that farmers represent less
than 2% of our population.

S0, enjoy your Ky-Vee' raisin bran
and give a 1ittle "spoon salute”
1o those who helped produce it
The American Parmer.

Farm Ceedit Sorvices
of Amecica
This message a proudly bresented

n Dahal ot The Amarican Fareer by
Farm Craat Sareices of Amarce,

CEF' /,v.
FAR
£

. THERE'S NO NEED
T0 WORRY ABOUT
HORMONES IN FOOD. |

JUST ASK ME.

As a mother and
grandmother, I'm

B concemed about food
safety for my family. People
ask me about he rmones ;
In meat. The fact Is, pork

: and poultry farmers do not
. use added hormones, If
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Take Home Next Steps

* Transparent Consumer Friendly Webpage
e Push and Pull Electronic Messaging

* Label and Signage Possibilities

e Partner with Industry

* Educate Store Level Associates

FOUNDATION FOR

MEAT
RESEARCH
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Pork Resources
e www.porkcares.org

e www.porkretail.org

* Any social media platform: #realpigfarming


http://www.porkcares.org/
http://www.porkretail.org/
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QUESTIONS?



